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KEY GRAPHS — TOTAL MARKET (arrivals June until September)
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24% of the travellers go to France between June and September 2019, 11% 42% of the paxes were in July

to Spain and 10% to Belgium

A ZOOM ON SUMMER (arrivals July - August)
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More travellers go to France and Italy this summer compared to last Adventurous sports

year. Less travellers go to Spain and the Netherlands.
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