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ABTO TRAVEL TRENDS DASHBOARD
January 2020
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Month of Trip

Top 5 Countries of Destination

A PROVISIONAL ZOOM ON THE EASTER HOLIDAY

KEY GRAPHS – TOTAL MARKET (arrivals April until May)
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18% of the travellers go to Belgium between April and May 2020, 

12% to France and 10% to Belgium

In total 22% of the paxes between April and May 2020 are 

booked in November

54% of the paxes will be in April 2020
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Top destinations
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Belgium is very popular for spending the Easter holiday. France lost 

popularity and Egypt gains its place in the top 5. 
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These arrows indicate whether the destination is increased

or decreased in the ranking compared to last year
These arrows indicate whether there is a significant 

increase or decrease compared to last year
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Activities details

Top 10*

Visiting a city/large town: 50% (vs. 61%) 

Local site: 27% (vs. 38%)

Visiting a beach: 22% (vs. 31%)

Hiking: 20% (vs. 27%)

Countryside activities: 20% (vs. 30%)

Visiting a museum: 18% (vs. 31%)

Swimming: 16% (vs. 27%)

Road trip: 15% (18%)

Water park: 13% (vs. 9%) 

Visiting friends/family: 11% (vs. 11%)
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Cultural and leisure activities declined compared 

to the Easter holiday of last year.

* There were no significant increases in activities
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