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ABTO TRAVEL INTENTIONS SUMMARY
Q1 2023 (surveyed in February 2023)

Here is everything you need to know about those 16.079.475 travellers’ intentions:
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February March April May June July August September October November December Don't know
 yet

Q1 2020 Q1 2021 Q1 2022 Q1 2023

Month of trip 

23%

2022: 24%

2021: 27%

2020: 19%

€858
Is the intended 

max budget per 
person

2022: €827

2021: €854

2020: €769

Transportation

40% 39%
7%

6%

2022: 6%

2021: 5%

2020: 4%

2022: 4%

2021: 8%

2020: 3%

2022: 45%

2021: 31%

2020: 49%

2022: 41%

2021: 47%

2020: 33%

(Compared to 2020, 2021 and 2022 in the same survey period) 

intends to book 

last minute (booking

within 30 days before departure)

Car
Plane

Train
Bus

16.079.475 is the estimated 

number of travellers that still have the 
intention to go on a trip in 2023

18%

7%

3%

59%

13%

Air Package

Other Package

Cruise

Own
Arrangement

Don't know yet

Q1 2020

Q1 2021

Q1 2022

Q1 2023

Type of trip

2023: 16.079.475

2022: 14.437.088

2021: 12.598.986

2020: 14.299.930
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CONTACT

Leen Vandezande - GfK
Research Executive
Marketing and Consumer Intelligence
Leen.Vandezande@gfk.com

Abto
Pierre Fivet
Guido Gezellelaan 30, 8000 Brugge
+32 (0)479 99 43 91
pierre@fivetconsulting.be

Destinations

2

3

1

2

Austria

55%

37%

16%

13%

9%

Hotel

Rented accomm

B&B/chambre
d'hôtes/

guesthouse

Camping

Hostel/ youth hostel

Q1 2020

Q1 2021

Q1 2022

Q1 2023

Accommodation

Egypt

USA

4

5

France

Belgium

Spain

Italy

The Netherlands

Greece

Germany

Portugal

Croatia

Turkey

Morocco

UK

Country 202120222023 2020

19,0% 19,4% 29,3% 11,6%

11,0% 12,1% 15,7% 11,6%

8,5% 9,3% 7,8% 11,9%

5,5% 5,1% 5,4% 3,9%

4,0% 3,1% 3,5% 4,2%

3,7% 3,2% 3,6% 4,2%

3,3% 2,3% 2,1% 2,8%

3,2% 2,0% 1,8% 4,7%

2,8% 2,8% 0,8% 1,2%

2,2% 1,8% 1,8% 3,4%

1,6% 1,4% 0,6% 1,6%

1,3% 1,2% 1,8% 2,1%

1,3% 0,8% 1,2% 1,2%

1,1% 0,9% 0,5% 1,5%

1,0% 0,2% 0,7% 1,7%

? 15,5% 13,4% 9,1% 15,0%

Continent 202120222023 2020

? 18,8% 16,2% 10,2% 17,3%

2

3

1

2

4

5

70,7% 70,9% 80,7% 67,2%

4,4% 4,4% 5,3% 7,6%

4,0% 3,8% 1,7% 4,3%

2,1% 4,7% 2,1% 3,6%

0% 0% 0% 0%

Europe

Asia

Africa

America

Oceania

GFG TRAVEL INTENTIONS SUMMARY
Q1 2023 (surveyed in February 2023)
(Compared to 2020, 2021 and 2022 in the same survey period) 

Index importance of 

financial insurance

The average score on a 1-5 

scale

4.01 (Q1 2020)

4.07 (Q1 2021)

4.01 (Q1 2022)

3.93 (Q1 2023)

Don’t know yet Don’t know yet
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