ABTO TRAVEL TRENDS SUMMARY
March 2023

This dashboard shows the data for the total travel

ﬁ . market, both organized and own arrangement

Trips booked per departure year
—— Booked till Jan

2023 [

All Booked
2022

2019 19.9

Numbers represented in millions

Here is everything you need to know about those 10.2 million booked trips:
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Professional Travel Organization & Channel
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professional
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Country

Full Market Air Packages
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Destinations

Continent

Full Market

Europe

Asia

Air Packages

Europe

Africa
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incl. Turkey incl. Morocco, Tunesia and Egypt

Africa Asia

E Belgium Greece g

Spain

incl. Morocco, Tunesia and Egypt incl. Turkey

America America
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The Netherlands

0=

Austria

Not known Not known
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Turkey

Accommodation

Hotel 40%
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Switzerland Italy Rented accomm 36%

B&B/chambre d'hétes/
Germany Portugal guesthouse
- S Camping

Greece Germany
; é a Hostel/ youth hostel
UK Thailand
Other
Transportation
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Plane 9%
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