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(Compared to 2022, 2023 and 2024 in the same survey period)
This dashboard shows the data for the total travel

market, both organized and own arrangement

is the estimated number of travellers
that still have the intention to go on a trip in 2025
that is not booked yet

2025:

2024: 7.083.659
2023: 6.612.706
2022: 6.325.984

Here is everything you need to know about those unique travellers:
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